MAR 4203 – Logistics & Channels of Distribution

Course Syllabus

Fall 1998
Instructor: Dr. Hudson P. Rogers
Office Hours:
Office:  Academic II – Rm 134


9:00 a.m.‑ 2:00 noon M-F

Phone:   231‑5387/6347



1:00 p.m.‑ 4:00 p.m. M-F








5:30 p.m.‑ 6:30 p.m. T&Th

and by appointment

______________________________________________________________________________

TEXTBOOK:

Pelton, Lou E., Strutton, David, and Lumpkin, James R. (1997), Marketing Channels: A Relationship Management Approach, Chicago: Irwin.

COURSE OBJECTIVES: 

1. Familiarize students with the body of knowledge on marketing channels and logistics.

2. Help students develop an understanding of the relationships between channel activity and marketing strategy.

3. Develop students marketing decision-making skills in handling the problems of channel and marketing strategy by integrating the knowledge gained from previous marketing courses.

TEACHING METHOD:

A lecture/discussion format will be used in this course.  Readings, and reports make-up the primary assignments in this course.  A term project will be utilized to enable students to grasp and develop the skills required for channel decision-making.  Students will also be required to prepare written reports on assigned readings.  These auxiliary readings are assigned on a regular basis.  Students are also required to fully participate in classroom discussion.

Students will prepare a WRITTEN term paper and make an ORAL presentation of their topic. The written report should be typed and double-spaced using the MLA format.  The report should reflect careful analysis, logical synthesis, and attention to every element of the assignment.  Each presentation should take no more than 10-15 minutes.

EXAMINATIONS AND GRADING:

A mid‑term and a final exam will be given.  Additionally, students will be graded on case assignments and class participation.


Exam I

 


100 points


Exam II



100 points


Exam III



100 points


Final Exam



100 points


Readings



  50 points


Project 



150 points (Paper 100 + Presentation 50)



Total



600 points

Grade distribution is as follows:


A = 90 to 100%

C = 70 to 79%

F = less than 60%


B = 80 to  89%

D = 60 to 69%

ATTENDANCE:

Class attendance is required.  One (1) unexcused absences are allowed.  A total of 20 points may be deducted for EACH unexcused absence in excess of one (1).

MAKE‑UP POLICY:

Absolutely no assignments will be accepted late.  No make‑up examinations will be given unless prior approval is obtained from the professor.  

ACADEMIC DISHONESTY:

The University Policy on Academic Honesty will be adhered to in class.

EMERGENCY EVACUATION:
If this course is being taught within an on or off campus academic building, please take time to note all exits and evacuation maps in case it becomes necessary to evacuate the building.  At any time during the semester, students who may need assistance during emergency evacuation should identify themselves to the teaching faculty."  General information concerning evacuation procedures for fire, bomb threats and other disasters can be found within the FGCU Administrative Services Intranet at http://admin.fgcu.edu/police/chapter8.html.   

Department of Marketing

Florida Gulf Coast University

MAR 4203 - Logistics & Channels of Distribution
Course Outline

Week #1: 8/27/98 - An Overview: Introduction

 
Chapter 1 – Where Mission Meets Market

Week #2: 9/3/98


Chapter 2 – Channel Roles in a Dynamic Marketplace


Chapter 3 – Conventional Marketing Systems

Week #3: 9/10/98


Chapter 4 – Marketing Mix and Relationship Marketing


Chapter 5 - Environmental Scanning: Managing Uncertainty

Week #4 9/17/98:

Exam #1 (Chapter 1-5)

Chapter 6 - Legal Developments in Marketing Channels

Week #5 9/24/98


Chapter 7 – Ethical Issues in Relationship Marketing

Chapter 8 – Global Challenges and Opportunities

Week #6 10/1/98


Chapter 8 – Global Challenges and Opportunities


Chapter 9 – Channel Climate

Week #7 10/8/98: Channel Development and Management


Chapter 10 – Conflict Resolution/Negotiation

Week #8 10/15/98


Exam #2 (Chapter 6-10)


Chapter 11 – Information Systems and Relationship Logistics

Week #9 10/22/98


Chapter 12A – Managing Impressions in Channel Relationships

Chapter 13 – Transaction Costs in Marketing Channels

Week #9 10/29/98:


Chapter 14 – Vertical Marketing Systems


Chapter 15 – Franchising: An Emerging Global Trend

Week #10 11/5/98


Exam #3 (Chap. 11-15)


Chapter 16 – Long-Term Interfirm Relationships

Week #11 11/12/98


Chapter 17 – The Emerging Role of Strategic Alliances

Week #12 11/19/98


Chapter 18 – Strategic Implications for the New Millennium

Week #13: 11/26/98: THANKSGIVING HOLIDAY

Week #14 12/3/98:


Presentations

Week #15 12/10/98

Final Exam (Chap. 16-18 & key concepts)
· Library Assignment: Term Paper

Provide a term paper using current articles.  The paper must focus on a channel/logistics related topic that is of interest to you.  Please include a copy of each article when submitting this assignment.  (No more than 2 articles per source, no more than 2 articles from newspapers and at least 4 of the articles must come from academic journals).

